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(Bruce Mau)
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Roppenheim The Style Outlets, France.




STYLE LETS US STAND OUT
FROM THE CROWD..

Style is our distinctive approach. It's our way or
understanding and living life. It adds up to a unigue,
original, singular personality. Style expresses

a person's essence.

Who doesn't want style?

Consumernrs are more and more demanding. They want
the best items At the best prices, but without
giving up style.

These days, shopping is Not just about buying. Shopping
is going For a relaxed stroll. It's seeing and being seen.
IE's having Pun, chatting, sitting down For a cup oF
COPPee. It's about discovening Rashion trends wherever
you look: in any shop window, in any cornen

These days, shopping is a quest For style: your style.
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Aa The Style Outlets, Spain.
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THE STYLE OUTLETS:
A GATHERING PLACE WITH STYLE

THE STYLE OUTLETS is the European outlet chain
with a style or its own:

Style in the shopping expenrience:
Style is something you live.

Style in the mix of premium domestic and
incernational brands:
Style is something you reel.

Style in our discounted prices:
arpordable style.

Style in our exceptional surroundings:
enjoyable style.

Style in ePrective management:
style that sells.

THE STYLE OUTLETS are bringing more and
more style into the lives of more and
more people.




b

TNak " |
Castel Guelro The Style Outlets, Italy.







Centres brimming with style

The appealing surroundings with green spaces
and carefrul landscaping entice people to stay
longen which stimulates sales.

Modenrn, integrated architecture that respects
the local culture and becomes the perfrect
setting For the perrect shopping expenrience.

Variety and gquality of the services that round
OUG Ghe visit (restaurants, cares, play areas ror
children, places to sit and rest..) For the
shoppenrs' comrort and convenience.







Locations with style

Sites located in major European
metropolitan areas: they ottract millions
OF potential customenrs who live in their
catchment areas.

Guaranteed easy access From excellent
networks of major roads and

motorways. Proximity to airports and
train stations.




A unigue management style

Specialised: Each centre is managed by o team
OF proressionals who are experts in the
retail industry.

Full service: Each brand receives individual, custom
support fFrom a team of specialists in visual
menrchandising, Facility management, marketing,

public relations and customer service.

Erricient: The support received by the
rmanagement team translates into greacenr
proritabilicy For the brands that do business
in THE STYLE OUTLETS.
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Zweibrucken The Style Outlets, Germany.



M s Furopean countries are home to
THE STYLE OUTLETS cenbres,

A Double-digic growth in Poot
Crafric and sales confirm consumenr
acceptance




N A brand For the future, dedicated to becoming
a benchmark ror the European outlet secton

M More than 800 brands trust
our model.
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THE STYLE OUTLETS is NEINVER's Plagship brond
in Europe.

In 2009, NEINVER was recognised as the second-
largest European operator of outlet centres and
the leader in two of the markets where is does
pusiness: Spain and Poland with the

FACTORY and the The Style Outlets brands.
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Castel Guelro The Style Outlets, Italy



Vicolungo The Style Outlets, Italy.
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(Coco Chanel)




www.Chestyleoutlets.com










